Marketing Options

Ken Kelley
niversity

to Improve Income




Recognizing where we are at

Alabama & Georgia M&L # 1&2 Feeder Steers
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B Cattle Inventory ==Calf Price
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Market timing dictates
profitability opportunities



Herdbuilder Receipts

Heifer Sale Average Price Per Head

2009 2010 2011 2012 2013 2014 2015 2016 2017

o Sale Price ==——fyverage Sale Price




Development Costs

10 Year Calculated Development Costs

2008 2009 2010 2011 2012 2013 2014 2015 2016 @ 2017

e Development Cost Average Linear (Development Cost)




Calculated Returns Over
Calculated Cost 2008-2017

Calculated Profit Over Calculated Cost

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

e Profit Average  seeeeeees Linear (Profit)




2017 Calculated Profit (Average
Price Over Calculated Costs)

2017 Profit by Producer
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Calculated Heifer Receipts Over Calculated Total
Cost Compared to Steer Prices adjusted for time
value of Money

A AT A

Steer VS. Heifer
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Statistical Analysis of Herd
Builder Data




Breed Effects

N | .
nmar

_

4
| one

0] ) | C 7,44/"/

1 CElNILa¥

o
e

staln’

hat breed with no other



Breed Effects on Pen Prices
Herdbuilder 2008-2017
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Registration Effects

 In Pens of Registered Cattle vs. Pens of Non-
Registered Cattle, Registered Pens are worth

H
more than Non-

Registered.

« ***Caveat - Only registered were angus, which
means registered vs. non-registered was
limited to angus vs. non-angus. The registered
dollars may be overstated and more of a
measure of registered angus vs non.



g/

For every day of decrease in length

Calving Ranges - Length .
of advertised calving range t
There is a subsequent Increase in Pen
E] Price
2.10 Per Day Per Pen

e




Calving Range - Months .

For every increase in initial month of calving

range f

There is a subsequent decrease in price of : ‘

E] /7.60 Per Heifer Per

month




There is likely a correlation between birth
months and first month of calving range-
and subsequently price..
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Conventional or Al?

Al

Pens of Al bred heifers bring more
per heifer than pens of only bull service. This
included guaranteed Al and Al exposed.







Monochromatic Pens
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Thoughts on developing
replacement heifers

 Ask yourself if now is the time in the market
cycle to be selling replacements ?

* |t can add value to your heifer calves

* You have to know your sale - ***** not all sales

value the same traits that buyers at the
Herdbuilder sale value

* In the end, you are paid for quality



Net Return Prospects for Cattle
Finishing in 2019
Michael Langemeier

Figure 4. Fed Cattle and Breakeven Prices, Kansas

—Fed Price ——BE Price

Source: Michael Langemeier, Purdue University

https: //farmdocdaily.illinois.edu/2019/02/net-return-prospects-for-cattle-finishing-in-
2019.html?utm_source=farmdoc+daily+and+Farm+Policy+News+Updates&utm_campaign=798ce79c37-FDD_RSS_EMAIL_CAMPAIGN&utm_medium=email&utm_term=0_2caf2f9764-
798ce79¢37-173664629




BOXED BEEF CUTOUT VALUE

Choice 600-900 Lbs., Carcass, Negotiated, Weekly
S Per Cwit.
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CATTLE SLAUGHTER
Federally Inspected, Weekly
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KANSAS FEEDLOT CLOSEQOUTS
Feeding Costs per Cwt, Steers
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COMMERCIAL BEEF PRODUCTION
US, Quarterly

Bil. Pounds
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Thoughts on feeding cattle

 Ask yourself if now is time in the cattle cycle
to be feeding your cattle ?

« Know your market
» Record protein production
* Robust beef demand
» Uncertainty in trade

» Consider alternatives for “testing the water”

like Pasture to Rail

* In the end, you are paid for quality




Board Sales/Branded Board

Sales




Price per cwt at a 2018 Alabama
Branded Board Sale

Sale Results from a 2018 Alabama Board Sale
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Difference in price highly

variable

Difference between estimated price and weighted
average per cwt.
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Thoughts on board sales/
branded board sales

« Ask yourself if now in the cattle cycle is a
good time to consider board sales ?

 There is a definite chance at added value
* Increased prices
 Reduced shrink

* There are definitely more requirements
* Health and handling
» Lot size

 You are paid based on quality (somewhat
recurring theme)



A recurring trend - paid based
on quality




Price Determinants of
Replacement Cattle at
Mississippi Auctions

Brian R. Williams
Josh Maples
Mississippi State University a Al o




Results: General Characteristics

Age -52.88
Cow (Relative to Pairs) -460.18
Replacement 322.05
Bred 35.78
Weight 76.17
Weight Squared -3.59
Black 53.43
Horns -26.71
Month 46.40




Results: Breed (Angus is Base)

Angus Cross
BeefMaster
Brangus
Brangus Cross
Brahman
Brahman Cross
Charlais
Charlais Cross
Gelbveigh
Hereford
Hereford Cross
Longhorn
Red Angus
Simmental
Dairy
Other
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Thoughts on quality .
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What is it?
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What is it?
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Well....Does it work?

* Depends on definition of work

» Research suggests that it does insure against
low rainfall periods

» Research also suggests that the
index may or may not correlate
with low forage yield periods

* BUT, overall, PRF is expected to
increase returns.
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26, 30, 34, 39, 43,

han 600 lbs. at end will

» Cattle must weight less than 900lbs. at end of

Who can use LRP?
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How does it work?




Market Alternatives - All can work
AND they all can cost you money
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